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Foundation Receives L eadership Gift 
Allan Kerr, Patrons Council member and 
owner of MilArm Co. Ltd. on 107 Avenue 
and 99 Street in Edmonton, has pre-
sented the HCF with its first gift of insur-
ance.  This is an exceptional leadership gift 
for the Foundation. 
 
Kerr and his wife purchased the building 
where MilArm is located about 15 years 
ago not only to sell firearms and other 
gear, but also to showcase their enor-
mous collection of Canadian military heri-
tage.  Many of the items displayed include 
military headgear from every year starting 
in 1812, various medals of honour, his-
torical gear, and heritage weaponry. 
 
Six years ago, Kerr added a second floor 

to the MilArm building to store his collec-
tion in a museum-like setting.  “Anyone 
can view the museum.  It’s free.  They just 
have to ask and we’ll take them upstairs to 
show them around.” 
When Kerr retires, he plans to donate much 
of his collection to the Alberta Government 
to continue the preservation of Alberta’s 
heritage. 
 
Kerr became an active Patron of the 
Foundation about four years ago and will 
assist the Foundation in fundraising.  He 
notes, “I have many interests and I try to 
remain active in all of them.” 
 
Sherry vander Heide 
Communications Coordinator 

June 11th found the Heritage Commu-
nity Foundation’s web launch team in St. 
Paul at l’école du Sommet.  It was excit-
ing to show the representatives of the 
Musée  
Historique de St. Paul and community 
members the website to which they had 
contributed.  Research that began nearly 
15 years ago culminated in the develop-
ment of a rich community history website 
that celebrates Alberta’s Francophone 
heritage. 
 
The effectiveness of the partnership be-
tween the Foundation, a local museum 
and a scholar (in this case, Dr. Juliette 
Champagne) resulted in authoritative 
content for the World Wide Web.  Teach-
ers, students, parents, genealogists and 
others can see the virtual exhibit on the 
artwork of Father Chalifoux, check grave 
marker records and access the online ar-
chives of Fr Chalifoux.   
 
The vision of the Foundation (to ensure 
that heritage is valued by everyone) takes 
on a whole new meaning through these 
site visits and other presentations, such 
as at the recent Patrons Council Annual 
Luncheon in Calgary.  Seeing people’s 
reactions to the websites—the richness of 
the text, large number of images of pho-

tographs and artifacts, maps, audio and 
video—confirms that heritage has come 
alive for them.  
 
The seniors, who make up the Board of the 
Musée, were blown away by the fact that 
their children, grandchildren and great-
grandchildren would have access to these 
materials and their stories!  Though they 
themselves are reluctant users of the 
Internet, they know that the next genera-
tions are. 
 
The vision has also been seized by gener-
ous donors who have responded to the 
new promotional brochure and accompa-
nying CD-ROM (available in business card 
size from the Foundation or online at Al-
berta Source and our organizational site 
through the Donate button). 
 
The Foundation has just completed two 
Centennial Legacies proposals—to create 
the Alberta Online Encyclopedia and to es-
tablish the Alberta Heritage Digitization 
Program.  Thanks to all of our partners for 
their letters of support.  These enterprises, 
which we have achieved together, are a 
major intellectual legacy gift to all Alber-
tans.  We are proud and delighted to be 
among the first contributors of authorita-
tive content to Alberta’s SuperNet! 
 
Adriana A. Davies, Ph.D. 
Executive Director 

 
AlbertaSource.
ca —an intel-
lectual legacy 
project for 

Alberta’s 2005 
centenary! 
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Doors Open Alberta raises the profile of Al-
berta’s rich architectural heritage.  It encour-
ages the public to become tourists in their 
own backyard and is part of a strategy 
(international, national and provincial) that 
showcases the variety of built structures. 
 
Structures— from modest to extravagant, both 
rural and urban, domestic and commer-
cial, industrial and religious, cultural and 
educational— in fact, all kinds of buildings 
give our communities the sense of “place” 
that builds community identity and pride.  
The sense of place is also the key to making 
communities tourism attractions.   
 
The project embraces both publicly and 
privately owned buildings, historic sites 
and landscapes.  Doors Open Alberta was 
piloted in 2003 in Calgary and Fort 
Macleod with funding support from the 
Heritage Community Foundation, project 
pilot sites and the Alberta Historical 
Resources Foundation. 
 
Through Doors Open Alberta, annually 
from April to October, visitors can enter 
doors of buildings that they might not oth-
erwise be able to access.  The intent is to 
make the buildings come alive and to tell 
stories about function, beauty of design, 
materials and construction.  These are the 
communities participating in 2004: 
•Calgary— September 25 & 26 
•Edmonton— July 24 & 25 
•Fort Macleod— September 18 & 19 

•Lethbridge— May 16 & 17 
•Wainwright— August 28 & 29 
•Banff— June 19 & 2 
 
We have created the Doors Open Alberta 
website— www.doorsopenalberta.com—
not only to promote the initiative but also 
to inform educational users and the gen-
eral public in Alberta, Canada and the 
world about Alberta’s architectural heri-
tage and Alberta’s communities. 
 
Alberta’s centenary has become the major 
thrust in our planning for Doors Open 
Alberta 2005.  Next year, the initiative will 
become a province-wide celebration of 
community heritage.  At the regional level, 
the Doors Open Committee is approaching 
TDRs to become involved. 
 
We are encouraging all municipalities in 
Alberta to literally “open their doors” for 
the centenary.  We believe that the initiative 
can become a major tourism driver, like 
the Year of the Coal Miner initiative in 
southern Alberta, as well as a means of 
celebrating our centenary.  Provincially, it 
will become a part of the Foundation’s It’s 
Our Alberta Heritage: 100 Years Strong 
multimedia campaign.  
 
Sherry vander Heide 
Communications Coordinator 

Doors Open Alber ta—www.doorsopenalber ta.ca 
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When Coal was K ing—www.coalking.ca 
One of the Foundation's latest projects is 
the When Coal Was King: Coal Mining In 
Western Canada website. This visually 
stunning website details the history of coal 
mining in western Canada through 
evocative text and images and is enriched 
by multimedia such as CKUA’s Heritage 
Trails and CFCN Television’s coal mining 
documentary videos. 
 
The website is part of the Year of the Coal 
Miner initiative, a major education and 
awareness campaign involving Alberta and 
British Columbia Partners. The website's 
three sections— Industry, People and Com-

munities, and Issues and Challenges— will 
take you through the era when coal was 
king and offers an in-depth look at the in-
dustry that helped shape western Canada 
and make it what it is today. The website 
also features educational interactives with 
games that will help students learn 
about the coal mining era. 
 
The site was launched at the beginning of 
June. You can visit the website at this 
URL: www.coalking.ca.  
 
Kathy Vaughan 
Web Developer Francophone Projects 

I find your web page to 
very interesting, in 
particular the stories 
about the first settlers 
and the aboriginal peo-
ples.  We hope to visit 
a r e a s  a r o u n d 
Lethbridge this sum-
mer. 
— Peter Kay 
 

What you say 
about our 

s ites!! 

I just wanted to com-
ment that your web-
sites are, perhaps, the 
most interesting and 
well presented sites I 
have ever seen.  Thank 
you so much for this 
pleasure. 
— Vivan L. Sessoms 
Beargrease  



The Foundation hosted its Second Annual 
Patrons Council Luncheon at the Calgary 
Chamber of Commerce on April 30th.  
Over 60 were in attendance to view the 
Foundation’s new promotional CD-ROM, 
tour Albertasource.ca with HCF staff, and 
partake of the great food. 
 
Patrons Council Co-Chairs Sherrold Moore 
and Prem Singhmar, President/Chair Mor-
ris Flewwelling, Campaign Committee 
Chair Jerry Gunn, and Adriana Davies, 
Executive Director, told the guests about 
the Foundation’s many recent successes 
and future projects.  The event introduced 
HCF’s A – Z Fundraising Campaign, which 
will be launched in the fall.  The Foun-
dation’s new visual identity was unveiled 
with the promotional CD-ROM, which 

provides the case statement and the ca-
pacity to donate in an easy and conven-
ient way. 
 
Guests included government representative 
Glenn Guenther, Director of Communica-
tions for the Department of Innovation 
and Science, and business people, such 
as Murray Sigler, President of Calgary 
Chamber of Commerce.  Friends and 
partners of the Foundation included Grit 
McCreath from the Famous 5 Foundation, 
Ken Regan from CKUA Radio Network, 
and Don Hepburn from the Historical So-
ciety of Alberta.   
 
Joanne Knysh 
Web Projects Manager 

Patrons Council Annual L uncheon 
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albertasource.ca

albertaheritage.net

doorsopenalberta.com

Recently Funded Projects 

Funder Project  

Legislative Assembly Democracy Edukit 

Telephone Historic Centre Alberta’s Telephone Heritage Website 

Museums Assistance Program Spirit of the Peace Museums Network Digitization Pro-
ject, Phase 2 

Museums Assistance Program It’s Our Heritage Multimedia Campaign, Phase 3 

Community Initiatives Program Alberta’s Francophone Heritage (Friends of the Heritage 
Community (FHC) Foundation) 

Community Initiatives Program Community Learning Network (Friends of the Heritage 
Community (FHC) Foundation) 

Community Initiatives Program Métis in Alberta (Friends of the Heritage Community 
(FHC) Foundation) 

Francommunautés Virtuelles Métis in Alberta 

Cultural Human Resources Council Development Assistant Intern 

Web S tats 
2004 

Hello!  
I am a Project Management 
Coordinator at the Learning 
Technologies Branch in Bar-
rhead.  
 
We are currently writing the 
distance learning materials 
for the new Social Studies 4 
curriculum.  As the focus of 
the new program is Alberta: 
The Land, Histories and Sto-
ries, I have visited the Alber-
taSource, YouthSource and 
HeritageNet websites many 
times.  
 
My complements on the 
high quality of these sites 
and the scope of the Alberta 
Online Encyclopedia project.  
The distance learning 
course will have many refer-
ences to the terrific materi-
als that students can access 
through your website.  

What you say 
about our  s ites!! 



St. Vincent & St. Paul 
 
Foundation Staff traveled to St. Paul on 
June 11th to launch this website.  It will 
launch again September 22nd, 2004 at the 
Faculté Saint-Jean at 10:00 a.m. 
 
This site is a vital chapter in the story of two 
of Alberta’s official language communities 
as well as and important chapter in the 
history of northern Alberta.  
 
The Heritage Community Foundation is 
proud to provide a dynamic platform to 
help make Alberta's history come alive for 
everyone!  Explore aspects of Alberta's 
history through images, text and CKUA 
Radio Network's Heritage Trails.  We 
hope that your experience fosters new 
understanding of the Alberta that was, a 
new appreciation for the Alberta that is, 
and optimism for the Alberta that will be.  
 
When Coal Was King 
 
The official launch of this site will take 
place in Lethbridge when the Sir Alexan-
der Galt Museum presents the People of 
the Coal Mines:  The Italian Community 
traveling exhibit.   
 
The site is the first phase of a multi-
phased project that will result in a national 
website exploring coal mining— past, pre-
sent and future.  Text, images, audio and 
video are used to tell a compelling story.  
The website is a part of the Year of the Coal 
Miner project, a major education and aware-
ness campaign involving Alberta and Brit-
ish Columbia partners. 
 
Search the site and find out about the 
industry, people and communities, and 
issues and challenges. 
 
Alberta’s Arts Heritage 
 
Providing comprehensive coverage of the 
arts in Alberta is a massive undertaking.  
This site is the first phase of a multi-phase 
project and should be considered, at this 
point, as a representative selection of in-
formation, rather than comprehensive.  
Future phases will include additional in-
formation, commissioned pieces by re-
nowned Alberta artists and further CKUA 

arts and culture programming. 
 
This website will launch at the Edmonton 
Art Gallery on August 4th at 10 AM.  Feel 
free to Contact (780) 424-6512 ext. 229 if 
you are interested in attending. 
 
Edukits.ca 
 
This site is a new kind of learning resource 
that draws on the expertise of heritage in-
stitutions and organizations for public 
education purposes. Developed and 
maintained by the Foundation, the site is 
a dynamic, ever-growing content source 
that brings a world of knowledge to your 
fingertips.  
 
The website has been custom-designed to 
make use of the power of new technology 
and the World Wide Web. It is an entry-
point into an assemblage of educational 
resources that are continually growing and 
changing. It includes not only content 
developed by the Foundation but also 
Alberta's senior museums, heritage or-
ganizations and regional museum net-
works. The site is a key component of the 
Alberta Heritage Portal, which the Founda-
tion is developing to address the needs of 
students, teachers and parents for an au-
thoritative source for both formal and in-
formal learning. 
 
There will be several launches of this 
website occurring in Edmonton in September 
of this year as follows: 
 
• September 10th at Vimy Ridge 
• September 17th at Eastwood School 
• September 24th at Greenfield School 
 
For more information about our web 
launches, please contact us at the following: 
 
Heritage Community Foundation 
Suite #54, Commonwealth Building 
9912 106 Street NW 
Edmonton, AB    T5K 1C5 
P: (780) 424-6512 
F: (780) 424-6579 
E: info@heritagecommunityfdn.org 
 
Sherry vander Heide 
Communications Coordinator 

Join Us for  Upcoming Website L aunches 
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Laura Svajlenko, one of four interns hired 
at the end of April, is a motivated young 
women excited to establish herself in the 
world of fundraising. After recently gradu-
ating from Grant MacEwan, majoring in 
Fund Development through the Voluntary 
Sector Management Program, the HCF is 
her first post graduate job.   
 
“I love all things creative and colourful and 
hope to have a great experience here at the 
Heritage Community Foundation,” Sva-
jlenko says.  While attending Grant MacE-
wan, she fulfilled her practicum require-
ment at CKUA “I loved every minute of it, 
wonderful people and great music!” she 
says in hindsight. 
 
On her off hours, you will likely find her in 
her home town of Fort Saskatchewan. 
Whether she is at the local Boys and Girls 
Club, where she has run the drama pro-
gram for the past five years, or at Ricki’s/
Bootlegger, where she has worked for six 
years, you can bet she is making a lot of 
people smile. 
 

 
Her biggest thrill these days is listening to 
her two year old nephew, Riley, on the 
phone.  “He has just learned to say my 
name in that really cute two year old way.  
In addition to my beautiful nephew, I have a 
niece who was born on May 18th, so need-
less to say I am very excited about these two 
little people!” 
 
Like many past Interns at the Foundation, 
after she finishes her contract Svajlenko 
plans to travel to Australia and explore what 
the rest of the world has to offer.  
 
“I was extremely happy to find a job within 
my field of study at the Heritage Community 
Foundation. I am really looking forward to 
what I will learn here and the people I have 
and will meet.” 
 
 
Tim Fisher, Communications Assistant 
Laura Svajlenko, Development Assistant 

• Demonstrate the relevance of the past 
as a guide for the future 

• Improve quality of life for individuals 
and communities  

• Encourage active involvement in the 
preservation and sharing of community 
stories 

• Stimulate appreciation, interest and 
usage of the resources of heritage 
institutions and organizations 

• Draw Albertans to various cultural 
tourism sites throughout the province 

• Create awareness about the various 
heritage events and organizations 
working in Alberta 

• Provide educational resources for Alberta 
students and teachers related to culture 
and heritage 

• Encourage public and private investment 
in heritage 

 
Sherry vander Heide 
Communications Coordinator 

This is a public access and education 
initiative of the Foundation.  The pilots, 
It’s Your Heritage Multimedia Campaign, and , 
It’s Our Heritage Multimedia Campaign–Phase 
1, were designed to ensure that heritage is 
valued by all, which is the vision of the 
Foundation.  The word shift from “your 
heritage” to “our heritage” was done to 
demonstrate our collective ownership of 
heritage and its importance to individual 
and community identity and pride. 
 
The overall intention of the campaign is to 
alter negative or uninformed attitudes by 
showing the diversity of the heritage sector 
and how it supports the quality of life of 
communities and individuals.  The theme 
is that heritage truly belongs to everyone. 
 
The following are campaign goals: 
• Link people with heritage in all of its 

forms 
• Build understanding of the past in its 

diversity and its negative and positive 
elements 

Intern Profile 

It’s  Our  Alber ta Her itage Campaign 
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I am delighted to find this 
website and I do thank you 
for the contribution to effec-
tively teaching Canadian 
women’s history, particu-
larly with a western Cana-
dian focus. 
— Sharon Cook 

What you say 
about our  s ites!! 

The website if fabulous.  
Thank you so much for the 
incredible work you did on 
it.  This resource will give 
all the schools in the City 
Centre Education Project a 
tremendous boost.  It will 
make learning so much eas-
ier, richer, and fun as well, 
for students of all ages. 
— Charlotte Cameron 



When Ken Regan, General Manager of 
CKUA, was approached in 2000 about 
collaborating with the Foundation, he saw 
an excellent opportunity to recognize what 
most radio stations tend to neglect— their 
history and the story of their existence.  
Because of CKUA’s unique past, Regan felt 
this was also another great way to give 
back to the community of Alberta. 
 
“I have received a tremendous amount of 
congratulations by everyone, from online 
users to the attendee’s at HCF web 
launches,” Regan says.  “This has been 
incredibly positive…on so many levels.”  
CKUA has gained numerous benefits 
through this partnership, including the 
preservation of its history, the creation of 

learning resources, and the creation of po-
tential listeners by trafficking web users 
from the Online Catalogue to CKUA.ca. 
 
CKUA has worked in partnership with the 
HCF since the development of its first website.  
Nearly four years later, after digitizing almost 
1000 audio files, CKUA has created CKUA 
Sound Archives Online Catalogue, in addition 
to its generous contribution to the other 
Foundation sites.  Regan says radio stations 
are not known to archive their history.  In fact, 
CKUA heritage was just gathering archival 
dust until the CKUA-HCF collaboration was 
formed. 
 
Tim Fisher, Communications Assistant 
Laura Svajlenko, Development Assistant 

Feature Par tner— CKUA 
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Nor thlands Park 
One of the Foundation’s projects is nearing 
completion this summer.  We have been 
sifting through and digitizing the wealth of 
archival material on one of Edmonton’s 
pioneering and influential organizations—
Northlands Park.  Northlands was started 
in 1879 by local leaders from North-
Central Alberta.  Its mission was to promote 
the region’s capacity and enrich the 
community.  As the organization celebrates 
its 125th anniversary, these founding values 
remain essential. 
 
 

Through a breadth of interactive media, the 
125th anniversary website Northlands Park: 
Memories Worth Keeping, will pay homage 
to the social, cultural, and economic legacy 
developed over the course of its history.  
Northlands Park’s timeline reveals its in-
volvement in diverse facets of what is now 
the City of Edmonton. From the Klondike Gold 
Rush of the late 1800s, to the war years, to 
this summer’s Klondike Days Exposition, 
Northlands Park has been, and is poised to 
continue, cultivating regional growth. 
 
Eva García, Researcher 

says.  “The Foundation showcases heritage 
websites to affirm the achievements and 
contributions of various Albertans in 
building our nation.  It is a way to validate, 
value, and remember the human experience." 
 
Cambridge Strategies, Das’ consulting 
firm, designs and develops policy for gov-
ernment, public institutions and the pri-
vate sector.  He loves cooking and tasting 
new wines.  He is not just adventurous in 
the world of wine tasting, he also loves to 
travel to a destination he has never visited 
before. 
 
Tim Fisher, Communications Assistant 

Satya Das accepted an invitation from 
President/Chair Morris Flewwelling and Ex-
ecutive Director Adriana Davies to become 
the Foundation’s Trustee Vice President/
Vice Chair in 2001.  Das accepted not 
only because the Foundation had an or-
ganized grant structure in place, but also it 
provided a chance to promote Alberta’s 
rich and diverse heritage. 
 
"The Foundation is focused on remembering.  
This country is a vast mix of people  that 
represent all streams of human experience 
and it is necessary to know and remember 
who we are, as we move forward together 
as a diverse and pluralistic society,” Das 

Feature T rustee— S atya B rata Das 

I have enjoyed listen-
ing to your Heritage 
Trail audios and thank 
you for making this 
extra effort to put 
sound on the Internet.  
I wish we had more 
educational sound 
tracks on the Internet. 
— Tom Bruce 

What you say 
about our 

s ites!! 

I am delighted to find 
this website and I do 
thank you for the con-
tribution to effectively 
teaching Canadian 
women’s history, par-
ticularly with a west-
ern Canadian focus. 
— Sharon Cook 
 



The Heritage Community Foundation will 
be undertaking a new project in June! 
 
Métis in Alberta: Alberta’s Francophone 
Heritage Cultural Digitization and Website 
Development Project will be a fully bilingual 
website.  We are proud to partner with the 
Métis Nation of Alberta, Faculté Saint-
Jean, Historic Sites and Cultural Facilities 
Branch, Alberta Community Development, 
Musée Héritage Museum, St. Albert and 
Musée historique de Saint-Paul for this 
endeavour. 

This is another exciting step forward in 
reaching for our goal of creating the Alberta 
Online Encyclopedia— our intellectual 
legacy project for Alberta’s centenary in 
2005. 
 
Kathy Vaughan 
Web Developer Francophone Projects 

They hoped that if they built it, you would 
come.  Well, they know if you’ve been there 
that you’ll be back, but they need the media 
attention to get you there in the first place.  
 
Most media attention comes with the 
launch of their websites.  The Foundation 
launched 12 new websites in 2003 gaining 
excellent coverage from both the print and 
broadcast media.  One of those sites was 
the Edmonton Oilers Heritage Website.  In 
the heartland of hockey what organization 
gets more attention than the Edmonton 
Oilers?  Creating their Heritage Website 
and having the Foundation link on that 
web page could definitely boost interest.   
 
A recent insert in the Calgary Herald pro-
motes the Year of the Coal Miner, which 
should also give the Foundation some more 
attention. 
 
Since its establishment in 1999, the 
Foundation has gained the attention of 
individuals and organizations alike.  From 
teachers to politicians to hockey fans, 
interest in the Foundation is steadily 
gaining ground.  Adriana and the rest of 
the Foundation’s staff are looking forward 
to more recognition from the public and 
media to keep the momentum going and 
the interest growing. 
 
Brad Buttineau 
HCF Volunteer   

How does a little office on the fifth floor of 
a nondescript building tucked away in the 
heart of Edmonton become a well-known 
Foundation provincially while also gaining 
national attention?  By testing the water, 
wading into the media pool, and then diving 
in to gain attention wherever they can.  
Executive Director Adriana Davies knows 
that the major battle is turning the heads 
of major broadcast and print media. 
 
The Foundation has already received great 
recognition in “particular niche markets 
with a particular target audience,” such as 
the Alberta Teacher’s Association Magazine, 
Legacy Magazine, CKUA, and Canadian 
Parent.  Now they want to plunge ahead 
into the mainstream, to go boldly where 
this Foundation has not gone before.  But 
how do you catch the big fish?  How do 
you compete for attention with wars and 
sponsorship scandals?  By reeling in who 
you can and as they turn to leave with 
that warm smile on their face you politely 
shout “Come back soon ya hear, and tell 
yer friends.” 
 
The Heritage Community Foundation 
knows that the content on their websites 
speaks for itself and the main goal is to get 
the people to see the content.  So far they 
have had impressive results with over 7 
million hits to their websites last year alone 
and the duration of each visit averaging 15-
20 minutes.  Adriana Davies assures that 
“the quality of our sites ensures that those 
visitors return again and again.” 

Métis in Alber ta 

Her itage Community Foundation in the Media 
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I have recently landed from 
England and have always 
had the spirit of invention; 
however, I am not sure how 
the system works over here 
in Canada. 
 
Can you point me in the right 
direction?  I believe I have sev-
eral viable ideas, but I just 
need to do some research and 
gather information on ob-
taining patents, etc.  Thank 
you for such an interest-
ing website. 
— David Bailey 
 
Please visit http://strategis.
ic.gc.ca/sc_mrksv/cipo/
patents/pt_main-e.html.  It 
is the webpage for the Gov-
ernment of Canada's intel-
lectual property office, and 
will provide you with infor-
mation on the innovation 
process and policies.  You 
should also contact your 
provincial government to 
see if they offer any programs 
or support for inventors.  In 
Alberta, the department of In-
novation and Science provides 
information on research and 
development in the province, 
as well as grant pro-
grams.  Their website is: www.
innovation.gov.ab.ca 
 
Good luck with your search, 
and thank you for visiting 
the Heritage Community 
Foundation's websites! 

Question &  
Answer  



To become a partner in heritage, 
please contact us at one of the 
following: 
 
Heritage Community Foundation 
Suite 54, Commonwealth Building 
9912 106 Street NW 
Edmonton, Alberta 
T5K 1C5 
 
P: (780) 424-6512 
F: (780) 424-6579 
E: info@heritagecommunityfdn.org 
W: www.albertasource.ca 
W: www.youthsource.ab.ca 
W: www.edukits.ca 
 

Strong—  involves a visually pleasing 
and engaging style featuring a 
plethora of Albertans, buildings, 
landscapes and events within an 
elaborate image collage in order to 
capture the idea of “celebrating 
Alberta”. 
 
Our 2003 Annual Report, pledge 
cards, promotional CD-ROM, donation 
brochures,  and banner displays all 
feature this new visual style— and 
this is just the beginning. 
 
Ryan Majeau 
Senior Designer 

At the Foundation, we have been 
preparing for Alberta’s centenary.  
To promote both our upcoming 
products and the centenary, the De-
sign staff has created a new series 
of images to be used in our print 
materials.  This provides a new look 
to the It’s Our Heritage multimedia 
campaign that focuses on Alberta 
and the people, places and things 
that have helped shape it over the 
past 100 years. 
 
The centennial campaign— It’s Our 
Alberta Heritage:  100 Years 

Visual Identity Campaign 

The Friends of the Heritage Community 
(FHC) Foundation has received funding 
from the Community Initiatives 
Program to undertake a website de-
velopment project on the Franco-
phone Heritage of Alberta.  
 
The website will include a large ar-
ray of digitized photographs and 
documentary materials that will 
help communicate Alberta’s Franco-
phone heritage to all Canadians.  It 
will  accomplish local, provincial 
and national objectives relating to indi-
vidual and community identity and 
pride as well as being a means of 
cultural empowerment.  The Foun-
dation and its affiliate society are 
partnering with key Alberta 
Francophone organizations and 
museums such as the following. 
 
Association canadienne-française 
de l’Alberta (ACFA), Edmonton—
this is the umbrella organization for 
Alberta’s Francophone community and 
has a cultural centre in Edmonton as 
well as serving as a community 
information centre 

 
Hist or i c  S i t es and Cul t ur al  
Fac i l i t i es Br anc h ,  Al ber t a 
Communi t y Devel opment— will 
contribute intellectual property 
(images, documents and content) as 
well as serving as advisors 
 
Musée Hér i tage Museum, St . Al -

New Francophone Project  
ber t— will contribute intellectual 
property (Métis, Mission era and 
Francophone community) to the pro-
ject as well as serving as an advisory 
group to the project in all phases 
 
Musée historique de Saint-Paul, 
St. Paul— will contribute intellectual 
property to the project (Métis, Mission 
era and Francophone community) as 
well as serving as an advisory group 
to the project in all phases 

 
Girouxville Museum— will contribute 
intellectual property to the project 
(Métis, Mission era and Francophone 
community) as well as serving as an 
advisory group to the project in all 
phases 

 
Faculté Saint-Jean— the second 
largest collection pertaining to the 
French community is that which is 
currently being held by the Institut 
de recherche de la Faculté Saint-
Jean (IRFSJ), University of Alberta 

 
Other Collections— there are also a 
number of small, locally based col-
lections (e.g. the historic site of 
Notre-Dame-des-Victoires,  Giroux-
ville Museum Collection, Ste Anne’s 
Ranch in Trochu) that will be fea-
tured if possible. 
 
Ryan Leckie 
Executive Assistant 


